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Table { Univérsi Requirements

Course | . Course Title . = Type of Teaching Credits | Prerequisite
Code SRR RNV Scwn&:c | hours ‘ BN
(Th)* | (Pr)** -
Human Rights and :Auxlhqry C 2 - 2 -
General Legal Principles |
Total Pl e W - 2

* Theoretical (Th.) 4 “”*‘**Pracnc BT ‘;9

w_wo

ke E 5 o
Tzilﬁfé‘ %’H abultyil"{e‘!fflfremgrgs ]
Course i o Type of 4 1s.| Credits | Prerequisite
| Code S Science - ). o '
BIM2 | Specialised Kinst Forei; nLan uage " 185 ., Basic 1 G gy -
B1M3 | Specialised Eirst Foreipn Languagt {2 3iisi 1 p 2 B1M2
BIM4 | Specialised Kirst Foreign Language!i3ieiurmBasioms) 1 2 B1M3
BIMS | Specialised(] Birst For 1o U Y T 1 2 B1M4
BIM6 | Specialised’ Fi'"f%t Foreign Language "5’ Ba 2 B1MS5
BIM7 | Specialised Hirst,Foreign Language "6’ Ba 2 B1M6
BIMS8 | Specialised Fi oreggn Language "7 Ba ®) 2 B1M7
BIMY | Specialised First/Eoreign Laiiuage:is ic 45" 1 2. BIMS8
B1MI10 | Specialised Second Ebreign Pahgimage:'1174 Basic 2 2 -
BIMI11 | Specialised Second ForeishylLanguage "2” | Basic 2 A BiM10
| BIMI12 | Specialised Second Foreigi Language 13” |  Basi ; 2 2 BIMI1
B1M13 | Specialised Second Foreign Languape.'4” | _BadSic 1 2 2 B1M12
BiM14 | Specialised Second Foreign Lang @ Basic 1 2 2 B1Mi3
B1MI15 | Specialised Second Foreign Y.angua age Basic 1 2 2 B1M14
B1MI6 | Specialised Second Foreign Language “7” Basic 1 2 - 2 B1M15
| BIM17 | Specialised Second Foreign Language #8” | . Basic 1 2 2 BIMIG6
B1M18 Introduction to Tourism i, Basic 2 - 2 -
B1M19 Egypt History, Monuments ihrough] Auxiliary 3 - 3 -
Pharaonic Ages
B1M20 . Hospitality Industry | Auxilia 3 - 3 -
Total i 24 32 40. |
[
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Tableil) COJulsoLy Specialization Courses

W Course Tltle Typeof Teaching Credits
Code : Science hours
: (Th.) ‘ (Pr.)
. e J_J . « Hko -
BI1M21 Egyptian Toupism Regions, . | | Specialised' | 3 | - 3
BiM22 Tourism Markefilg Prificiples | | Specialised 3 - 3 -
B1M23 International Tourism Markets a_nETi ‘Specialised 5 3 -
Destinations - }
B1M24 Tourism Legislations T - ‘2 -
B1M25 | Tourism Consumer Behaviour Analysis Jemahsed o2 2. 3 -
B1M26 . Tourism Product Pricing ' | Specialised | 2 2 3 ] BIM22
BIM27 | Travel Agencies & Airlines Oferafiods | Specialised | 2 | 2 3. -
B1M28 Tourism Marketing Strategies | Specialised pA 2 3 B1M22
B1M29 Tourism Promotion | | Specialised 2 2 3 B1M22
B1M30 Diving Centres Qperations ' Specialised 2 - 2 -
BIM31 | New Trends in Tourism Marketing (1) | Specialised : 2 2 3 B1M28
BIM32 | Tourism Product Points of Distribution | Specialised 1 2 2 B1M22
Bi1M33 Tourism Integrated Marketing Distinguished 3 L 3 -
Communication !
B1M34 | Electronic Tourism Marketing Prmclgles Specialised 2 P 3 B1M22
BiM35| New Trends in Tourism Marketing (2) Specialised 2 2 3 B1M31
B1M36 Internal Tourism Marketing F Dis{inguished 2 2 k3 B1M22
B1M37 Content Marketing and SEQ | | Distinguished r 2 2 l 3 BIM34 -
B1M38 “Brand Tourism Marketing . | Distinguished | 2 | 2 | 3 BIM35
B1M39 Multisensory Tourism Marketing | | Distinguished | 2 2- | 3 B1M35 T
B1M40 Green Tourisrh Marketing ') Distinguished | 2 2 3 B1M35
| BIM41 Tourism Demarketing | | Distinguished | 2 2 3 B1M3S
| BIM42 Conference Marketing l Specialised 2 2 3 B1M35
B1M43 Tourism Marketing Research ' Specialised | 3 - 3 B1M22
‘B1M44 Marketing Deception in Tourism Distinguished | 2 2 3 -
B1v43 Marketing of Special Mega-Events Specialised 1 2- 27 Bi1M35
B1M46 Field Training "1” P - - - - -
B1M47 Field Training "'2” %_—T - - - -
Total -i | s1 [ 38 ] 10 |
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Mansoura University
Faculty of Tourism and Hotels
Tourism Studies Department -

Sty dad }g_\uum G gl gall 3
Tourism Mérkehng Programme
. “IniEnglish”

d.\L.nJi_g 4.._'LLu.u.'!| J._I]S
Labpeal) Caad o) i

Table (8) Electwe §pecmhzatlon Courses

Course | Course Title Type of Teaching | Credits | Prerequisite
Code Science hours
_. (Thy | @r) |
T ‘ * o
B1M48 Tourism Management ] Specialised | 1 2 2 ¢ -
B1M49 | Sustainble Tourism'add Enyironment - |-Specialised | 1 2 2 . -
B1MS0 Time Management and Pressures i | Specialised 1 2 7 -.j -
Tourism Marketing . v -
BIMS51 Customers and Tourism Supphi Specialised { 1 2 2 - - B
BIM52 Tourism -Ecbnomiés N Specialised |} 2 2 - '
B1MS53 Competitive Advantage in To isme——-| Specialised | | 2.0 2 =
BiM54 | Graeco-Roman H @ Monu ts | Auxiia ary 1 2 2 -
B1MS55 lfgmham; 1 2 2 - J
B1M56 | Moouments 1 2 2= : -
|
B1M57 Computer Applu:atl ' -
Y --_arkeiJQ
B1MS58 s’ -
. i
B1M59 : B1MS57
BIM60 -
B1M61 5 Specialised -
B1M62 Specialised -
| B1M63

|

Sp"gcia]ise
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Mansoura University d\,}j,\l;iii &m\'} C_PLP’“M Lgi T "
Faculty of Tourism and Hotels  Tourism Marketing Programme Adly Al 4418
Tourlsm Studies Department “In Boglish” - Aabudi cilud jalf acad

ThlS course aims at fqmrllam31ng studcmts wﬂh

- The concept of human.rlghts ‘ a

- The origin, evolution and forms of humari rights
- Human rights in [slam.

- The role of civil society in the

BIM2 :'Speéiallsed FirstFo

This course

- Discussing different situations through diéllogues and conversations.

- Writing a correct sentence in English. |

- Translating different specialisd topics conl;cerning tourism marketing.

- Familiarising students with the use of paper and electronic dictionaries.
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Mansoura University 4‘—U-'-Ll°"w Mb L,f"‘"""‘"“ & - :
Faculfy of Tourism and Hotels ~ Tourism Marketing Programme (38 y {aludt 4_¢
Tourism Studics Department © %Tp Engli‘sh’? Lalpudt Cilud 3l ‘a.a.ug

B1M4 ‘Specialised ﬁirs'tfrﬁ el
ThJs course aims at: i h
- Discussing different topics’cpncéming the tourism industry.
- Reading dialogues in travel agencies and iairlinp companies.
- Reading different topics concerning fouriém establishments.
- Improving students' listening slkills\. . % o S SN
i

- Studying more grammar:

40 siaﬂ

kg

) M'? Spe(:lahsed Equt .. 74 S et T
’chS course aims at; . o

- Training students on translating different paragraphs

- Training 'students on wrlt;mg articles as well as reading different toplcs concerrnng
convention tourism, tourism tran5port tourlsm correspondence, tounsm complaints and

grammar. -

- Encouragmg students in discussion and 1r{teract10n 1n Enghsh
}
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Mansoura University d‘-.U:‘J*-'\gi 4.1,1114 (,r“l-:‘-’-“-“ &
Faculty of Tourism and Hotels ~ Tourisma Marketing Programme  3dlly L abual) 40
Tourism Studies Department . “In English” Aaluud] il yah aud

2 BlMS Specnahsed F irst’ Forelgn' ;

This course aims at: T

- Discussing different topics concerning tourists' psychology and new trends In tourism

marketing. |
- Tralmng students on translatmg general toplcs

discussion sessions. ' .

This course aims at: =~~~ ' . l
- Discussing different topics concemmg tounsm crises.
- Discussing different topics concernmg thT mental image of the tourism destmatmn

- Training students on translation and Speakmg skills through discussion sessions..

B1M10 ‘Specialised: Secoud Eﬁr' g

1“1

Thxs col 'S& aims at:

Tlns course aims at |
- Revising different tenses of the: Enghsh language
- Writing a correct sentence. }
- Discussing different situations through di%tlogucs and conversations.

- Translating different specialisd toﬁics cori:ccnuing tourism marketing.

- Familiarising students with the use of paper and electronic dictionaries.
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Mansoura Unijversity ' 4‘»’*"‘“% 4.:.13\_1 @19"""“ & :

Faculty of Tourism and Hotels ~ Tourism Marketing Programme  (34-lly LﬂM‘ *—-‘15

Tourism Studies Department “Yn English” alpedi il ol pid

1 BIMI2 Spécialised Secoud Foréigt

This course aims at:
- Discussing different topics, concérni-ng the tourism indusry.
-~ Reading dialogues in travel agencies and %lirlmc companies.
- Reading different topics concerning tourism establishments.

- Improving students' translatlon and hste ng skills

+

- Revising on grammar.

3 ,_‘*Slpecrahsed *Seco*q d

Tlns course alms at

- Revising;

Tnfmmwp%w

B1M14 Spécmh.sed Second Fore

ThlS course aims at: _ 3

- Improving students’ writing skifls by training them on writing different topics concerning
! : . )

convention tourism, touridm transport, tiburism correspondence, tourism complaints and

ap vaﬁ dents’ Uanslat.xon and hstenmg skills.

.—@\
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Mansoura University @vﬁd“yl d""m" ‘J“L-"“‘ji & s
Faculty of Tourism and Hotels  Tourism Marketing Programme iy Labudi 445
Tourism Studies Department “In English” Laball alad ;) and

B1M16 Spemahsed Seconﬂ F'_‘"""él'g'

This course airs at:
- Discussing different reading topics, coné:em'mg tourists' psychology and new trends in
tourism marketing. -
- Improving students’ translation skills by t@janslating general topics.

- Improving students’ speaking skills thr_ouéh discussion sessions. * ,

Tlns course alms at

Discussing different topics concerning toﬁnsm crises. -

Dlscussmg different topics concerning toﬁnsm destnatlons

" 1n‘g’¥éﬁi"tﬁ%§£§%f§%ﬁ§m§ﬁ§as
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ThlS course aims at farnlllarlsmg stuc%ents with:

- The Egypﬂan history and the Egyptlan monuments starting form the prehlstonc ages until

] “h
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Mansoura University I ‘ ‘A"'.J*I“-‘.... 3H ML‘ (;3‘1"‘-“-“ & B,
Faculty of Tourism and Hotels ~ Tourism Marketing Programme dJL-ii-'-b Lﬁhwdi K%
Tourism Studies Department “In English” daalpalt Cilal il (wé

BIWO I{ospltahty Industry

Ttus course aims at faimlajrlsmglstedents wtth

- The concept of hospitality. :

- The hospitality as an industry, service anc'} art.
Cha:actenstlcs of the hospltahty 11"1clust.ryI _
The htstorlcat developrent of thehoteld industry S o

- Types of hotels and.their re(ated services 1‘

- The organisational structure of hotel establlshlnettts.

- The concept of hotels’ management

- Charactensttcs of hotel' serv1ees
i
.- An overview of the tasks of hotels departments

- Anoverview of new trends in the hosmta{ﬂy mdustry

i

B2l Egyptian TOI.II‘ISI]II @bhgatory)

Thls course aims at faumhansmg students with:

|

Egypt's location and frontiers. S
- The role of geography in tourism aetivitie%s. | N
Natural reserves in Egy pt. :
- Tourism in the north coast reg1on and the Egyp‘uan western desert.
- Tourism in the New Valley, Upper. Eg),pt Greater Caliro region, Fayoum, the Red Sea

Region, Suez Canal and Sinai Peninsula. |

. BIM22 - Tourism Market.ﬁ

ThlS course aims at famthartsmg students w1th
- The hospitality management in the mternz‘lttonal tourism industry.
- The concept of tourism marketing.
- Understa.tmding the needs of tourists and t(i?urism markets.
- Preparing an integrated tourism marketmg plan

- Angverview of the tourism marketing mlk
Page 38 of 53
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Manseura University ' ‘\TU':"!?"\I\ 4"""“" bl (B

Faculty of Tourism and Hotels  Tourism Marketing Programme (Jaidlly *—\Lv-"-” g
Tourism Studies Department “In Enghsh” ' Apabaad) Sl jalf ad

Clarifying the development of marketmg h tourism.
Explammg the available tools .of marketeers for canylng out marlcetm0 strategies and
policies in tourism establishments.

Explaining the importance, objectiveé anc} types of tourism marketing.

L : !
systems, ' Coh 4 o e

Explaining the concept, imp_ortance and components of tourism marketing information

The tourism produot - The tounsm prdpuct's life cycle. - Rules of developmg tounsm
products. - Principals of managing 'the toq.rlsm product. :
Development methods for the prowded t#;urlsm products, - Importance of innoi:ating new
tourism products and semces - The coptmuous development of the tradmonal tourism
products. - The SlIathIC role of the néw tourism products and sefvices in creatmg a
competitive advantage for.the tourism dqstmatlens and establishments. Understanding the
changing marketing environment. \l ;

Using traditional and non-traditionai market researches for determining tourists' needs.

; . i
Developing new tourism products and services depending on models’ evaluations.

BlMZS Internatmnal Toumsm Markets and Destmatlom (Obligatory)

This course aims at fam111ar13mg students w;th
I

Tourism markets. L
Major tourism markets around the world ,
Major tour operators around the world ;
Tourism market power. i
International tourism regions "The Amerlcas Europe, Afrlca the Mlddle East, Asia and
Australia". ,

Studying and analysing the significant int‘;ematidfial incoming tourism markets, tf) Egypt, as
well as determining primary, secondary and potential markets.

Studying 'the foremost mtematlonal toun;sm destinations including their fea'cures tourism
fac/to;s; t—hel__r.?foremost marketing strateg1%s and comparing them with the Egyptlan tourism

'
Bl !
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Mansoura University M‘}:ﬂ:}.‘r‘i’l m@wl & P e <

Faculty of Tourism and Hotels  Tourism Marketing Programme Gy Lalped) 55

Tourism Studjes Department “In Enghs]ﬂ Agaluadi ciad ) tp-n.«.:l

BI‘VI24 Tourlsm Leglslatlons" (Obhgatory) Ty P

This course aims at famﬂlarssmg studems w1th

- The regulatory legistations of travel! agencies, diving centres, bazaars and airline

companjes.

25,’ _ Tourism doné

e L
This course aims at fami 1ans1ng studq:nts with: :
] B
- Basic concepts of tourism consumer behawiour ' - )
- Pactors affecting the tourists' consumpuon behaviour,

P

~ ldentifying the role of motlvatlons pe,rcephons, ducatlon personahty and trends in

affecting the tourism consumer bchawouﬂ

- Identifying cognitive, social and bethmoural factors . in relation with the tourism
consumer's purchasing decxsxons
- The decision making process of the tovfnsrn consumer and the tourism estabhshments

marketing efforts for affecting it. |
_ ) .
- Identifying the decision making process for new tourism products.
) ]

- Understanding the tourism consumer’s behaviour for carrying out an effective tourism
vt i
1

marketing statregy. ' -

- Understanding the behaviour of digital tofrism consumer.
|

7/ BIM26.  Tolirism Produict Pnung'- 'j'(Obllgatory)

This course aims at faJmllarlsmg students with:
. The importance of pricing in tourism estaphslnnqms.
- The relationship between pricing and the :Fourism marketing mix in tourism establishments.
- The relationship between pricing the tour:ism product and the tourism consumefibehaviou:,

and its role in achieving.a éompet_itivc ad\:/antagc.

- Economic principles for determining the!pricé of tourism service and tourism programme

and their production costs. |

- S/eﬁmnmplb\strategws and methods of pricing the tourism product.
")1 -
4 - Page 40 of 53

& }LJ%L&J-MQZC"
L 5) F SV Y T

Qw nC. ft] f\“.é_—';l.u

" Oorr e

fE M@ @ R O R

ra

m m

fi1 # m

|

m

{3

o

o

ﬂ"&

L



Mansoura University M»J'"b"\“ MUL"U"'L“"'“'“ S i e R

Faculty of Tourism and Hotels ~ Tourism Marketing Programme L) LA'L-M-“ (RN
Tourism Studies Department “Jn EnglISh” dalpll il 3§ ausd -

The pricing environment. - . e

Pricing and the international tourismﬁmarl%ets. |

The ethical aspects of pricing in tourism d:_!stablishmcnts.

Problems of applying pricing strategies in tourism establishments.

Studying reagons and suggestxons for ov?rcommg the price volatility of tourism products

offered by travel agencnes via mteme;t including alrhnes tickets fares and tourism

np

programmes. 1

]
Pricing an mtegrated tourism programme.&

ThJS course amas a arﬁ“’l '

e

s @éﬁ%@g%@‘s%ﬂi&%ndi-é fs

gro(gx amme and its compén ’

m programegxg@:

ThJS course aums at fam1har151ng students w1th
|
The development of the crisis concept.

The strategic analysis.

I

|

| -
Types of tourism strategies. ;

Choosmg the successful tourlsm markettqg strategy.

Creating and mamtammg a compentwe advantage for tourism estabhshments and

Aan

destinations. ;

" . : [ .
Case s’c’ﬁdl‘qs_gonoeqnng strategies of tourism marketing.
( .  Page 41 0f53
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Mausoura University L-J:‘h-’."'!' 1-':”1-' (,P‘L:‘“"“ (&

Faculty of Tourism and Hotels ~ Tourism Marketing Programme dJ‘-J-mJ I lnadi 2
Tourism Studies Départment “In English”

Agalpeadt ilaal 2 audd

B1M29 Tourism Promotmn

This course aims at fammansmg studi-;nts with:

The tourism promotion concept.
The tourism promotion mix and their basis of selection. “‘

Tourism advertising, tourism media, pubfic relations in tourism and the personal setling of
. S ‘-
tourism products. S : . i
S S TP
Steps of carrying out a tourism promotlofllal campaign and methods. for promoting sales of

A A
tourism products. ' |

. i : -
Carrying out a promotional campajgn for the tourism establishment and the towrism
' (
destination. !

j .
,..;xYE%QWE!mmmW“m=- A

Tlus coursé_

Diving centees. ’

Govemmenta and Non- EI’@“{;

Tlns course aims at fa}mhansmg s‘rud\ents wn‘.h

New sirategies in tourism marketmg.

Tourism destinations and countries’ exper.lﬁences in using new marketingt00ls.

Models of new frends in fourism marke}mg "digital tourism marketing, de-marketing of
tourism product, green marketing in touném establishments". ‘._.

An mtroductmn to using social media in tpurxsm marketing.

i
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Faculty of Tourism and Hotels  Tourism Marketing Programme
Tourism Studies Department . “In English"; Lalalf Sl il {wé
o= : T

Bl\’ISZ Tourlsm Produét Pmn"w

Mansoura University : A5l Al >t (3

f])-smbunon (Obhgatory)

This course aims at famlhansmg studcnts with:
Managing the tourism product points of dismbutlon.
Preparing a distribution strategy matéhingi the needs of modern tourists.
An overview of different tourism produpts points of dxstnbuuon such as tou,r operators,

travel agdncies, electromc med1a and,mternatlonal eXpOSH]OnS

The impact Of mtemet and technology on[the tourlsm product's dlstrlbuUOn channels

Tasks of the tourism product distribution bhannels

Criteria of choosing and managing theli tourism product distribution channels and the

integration amongst them |

1

Tasks and main aCthUCS of dlstrzbutxon ohannels
Establishing and managmg distribution cﬂannels in tourism markets.

Economic and behavioural problems between tourism service providers and mediators in
the tourism industry.

Ways of co-operation betwéen tourism :service providers and mediators in the tourism

industry. ' i

Principles and texmmolo}g,ms relate&i t6 markétmg communications.

The concept of mtcgrated markctmg cOmmumcanons and its importance to fourism
establishments and destinations. .'

The impact of marketing commmucatlons\ on the tourist behaviour.

The critical review of the components of ihe marketing commumcahons mix in tourism.
The practical use of marketing commmnc?mons in tourism establishments.

The role of marketing communication tocfls in the success of tourism marketing.‘
The concept of Integrated Marketmg Commumcaﬂons (IMC).

Factors affecting the effective selection of IMC its implementation and evaluation.
T,lae”' OI‘l‘lfﬂUI’H\tIOH process.
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1 B1M36 Internal Tourlsm

I -

A

= J :
. Mansoura University , MJ:"‘*“' 4.1.]3'.4 bl (3

Faculty of Tourism and Hotels  Tourism Marketing Programme ué‘—ﬂlb 1—\9«‘3‘ A
Tourism Studies Department “In English”

4._4.‘.\1:}4.&]5 LJLu!J..\.'!] Pm"'
!

Iterns of marketing communicat.flons fr'omlg a integrated perspective.

Social, legal and ethical issues related to practices of marketing “communications in

tourism.

Preparing programmes of integrated marketing communications in tourism establishments.

Th1s coufse'alms at famili Iansmg sludénts with:
An overview of electronic tourism marketi mg

The concept of e-marketmg and e-commerce in tourism

The foremost tourism marketmg techmques via the mtemet

The difference between e-tourism marketlrng and traditional tourism marketing! -
Policies and applications e-marketing in tlburism establishments.

Tourism marketing via the e-mail, ‘

Advantages and disadvantages of e-tourism mén'kcting.
- 3 e |

kA

The concept of Tourism Real | Time Mark?ti;lg

The concept and applications of Cross Medla Marketing in tourism.
The concept and applications of Database; Marketing in tourism.
The coneept and apphcatlons of Muitl-Medla Markctmg in tourism.
The concept and applications of Cause Mg.rketmg in tourism.

The concept and applications of Dlvcrmty; Marketing in tourism.

The concept and applications of NeuroMarketing and Multileve! Marketing in ﬁjun'sm.

'{etmg (Obhgatm'v) RN

This course alms at famlllanmng students with:

- A 001lceE\1mportance and objectives of internal marketing in tourism estabhshments.
-3
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_ M Content Market

I

1

Advantages and dlsadvm1tages of internal markctlng in tourism estabhshments '
How internal marketing is applied in tourlsm establishments and models of its apphcatlon
The internal tourism marketmg n tourlsm establishments.

Internal tourism marketmg researches

The difference between internal and exter'!ual tourtsm marketing in tourism establishments.

This course airns at familiatis g stueﬁents with:

. %w?”'“..u

Creating search engines. - I

Identifying the principles of Search Engirj‘ies Optimisation (SEO}.
Carrying out and operating the Pay Per Click (PPC) campaigns.

Rules and operations of Content: Mar‘ketirig

The management system of blogs and coﬁtcnt
The Virtual reality (VR). !
The creative participation of customers. |
Marketing strategies of 360°. k

Designing electronic websites.

idp i iy
E¥beind

The concept of trademark

The relationship amongst trademarks;, tounsm products and tourism destmahons .
Types of trademarks and its importance 1n marketing.

Identifying the difference between the frademarks and commercial data of the tourtsm
establishment.

The importance of the precise design of tradgmarks in tourism establishments and its

legality. : -

Casg studies of the global trademarks of tti,aurism establishments and destinations.

i
f
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1M40 j:G-reeli Touris

4

Creating a trademark's value for toiirisnél establishments depending on the basic theories

and concepts. ' ‘.

Strategic Management of the Tourism Destination Trademark.
Analys'mg the tourism destinations trademark.

Choosmg the elements of tounsm destmatlons trademarks.

-

Identifying the role of ; advemsmg and‘mtemet in developmg the tourism , destmanons

- -

trademark.

s

The international management of trademaks.

destination.

Applications isens _ rafor i irline compdnies and

e R
q%@om%ﬁ NSGURRA UMW

tourism commodi

An overview of the concept, advantages!and 'ag‘plica.tions of Green Marketing in tourism
establishments. _ : -

The relationship between green marketmg and achieving sustainability in tourism.

Identlfymg to what extent tourism cstabhshmcnts realise the concept of green marketing

I

and their capability in applying it.

Identifying the concept of the Cleaner Tm!uism Production.

i
i
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This course aims at famlhansmg students wnh

é -"=-:=B1M41 Tourlsm Demal‘keh',g (©);

- The concept types, strategies and to0ls Of Demarketing in tourism establishments.
- The role of Demarketing in increasing the demand on natural reserves.

- Tools of Demarketing in tourism.

| i - :
.- Advantages and disadvantages of Dcm'arlﬁ?eting in tourism: _ Lo R i'
s B o

- Clanfying the difference between max ' arch and market research.

. - Importance of tourism marketing researches and customers' data for developing strategies
of tourism marketing of tourism destinatjéns and establishments.
- Sources of custorners' data collection such as mtemet and databases

- Carrying out a real tourism establishment! pmJect .
1 -

i
| :
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B'IMM Mal ketmg Decéptlo’
ThlS course aims at famﬂlarlsmg students w1ﬂ1
- The concept of Marketing Deceptmn. and %I.tS applications in tourism.
- The history of Marketing Deception.”
- Forms of Marketing Deceptlon n tourlsm estabhshments

"~ The umpact of Marketmg Decepmon on Ethe mental u:nagc of tounsm cstabllshmcnts and

BT

destinations.

- Problems facing marketeers in mamket.l-ng {mega tourism events.
- | -n

- Skills of mega-events marketeers. :

Charactenstxcs«af Sports tourism, its re'mrements and i impactionis

- Link the écquired theoretical knowledge :of students with the required skills in the labour

market. : i
- o
- Acquire cthical behaviouss in the field of tourism.

1
- Acquire mental, work and general skills for working in the tourism field.
o |

b
L
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B1M47 I‘leld Trammg "’2” &

Thls course aims at enablmcr the tlurd levd students to

- Acquire the practical skill and {raining in ilounsm marketing before graduation:

- Understand the theoretical sciences of touirism marketing through professionat pféctices.

- Acquire the potentials of taking reSponsiq!ilities and timeliness.
- Acquire expenences of dealmg with toun%m sérvice users.

- Develop skills of the teamwork and the al:inhty in tax:klmg problems

i BIM49 : .S,ust;i‘l‘llble iTo'U'fi_s;ln"'%lnz_

e e
Urse aims at familia
l i+

- Sustainable tourism.
- Eco tourism. _
- Social and cultural sustainability.

- The social impact of tourism. -

BIMSO TlmeManageme”’ and;

“This course aims at famiharlsmg students with:

|
- Time management. |

- Sources of work pressures in tourism marketing,

-7 M néging;pgessures of employees work'mgg in tourism marketing.
> " Page 49 of 53
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Faculty of Tourism and Hotels  Tourism Marketing Programme L UtV PR UEN TV P
Tourism Studies Department I Eng]wh“ Lalpudl Slaal jill acud
- Prioritisation.

- Time management and Exploitation for the sake of tourism marketing.

™ =

m

i BlMSl Customers,and Tour:smi

This course aims at famlha'rismg stuqents wnh. R :”.”
Carrying out and lmplemcntmg sl:ratogﬁes and polmes of customers management in
tourism. ' , P, e ' .

The relatlonshlp between the tOUI'lSI‘l‘l estalbhshment and its customers.
The Business to customer felationship (BbC).

The Business to Busmess reiatlonshlp (B?.B)

Maintaining relatlonsths wn:h different types of customers
Studying customers' psychology th;ough 1ntorv1cw, questionnaire and'oﬁ'éervatioﬁ;
Customers' satisfaction. - -

Psychological characteristics of people wor_king in the tourism fieids.
Types of customers in tourism. - _ i |

Types of tourism suppliers and partners ix tourism.

‘Fourism Econ

R
This courso*afg\ 1

ourism .income. - Tourism

Thls course aims at falmllansmg students w1th
The concept and causes o the competjtlve; advantage.

Factors and types of competitiveness.

The concept, forms, objectives, sources of competitiveness.

The contributions of tourism marketmg in increasing. the compositeness of tourism

——

llshm_ s and destinations. B
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This course aims at fam111ansmg sArLicllienis _vhth:

111111

- The history and monuments of Egypt in tl%le Grageco-Roman Era.

- Acquiring students some academlc and practlcai skills to be 1ndependcnt learncrs e.g.

- Word processmg programmes,

le?’é%){‘fe Ef'él'l

using the information technology for ge En mformatlon and data from diffetent sources,

documcntmg 1nf0rmat10n,'methods of

ng skills.

- Writing, creating tables, msertmg images Iand graphs and printing.

g ;41:.1‘-

| Tins course aims at famlhansmg students with Monumf:nts and Hlstory of Egypt in the

modern agg.—"

; -
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B1M59 Computer App]lca“t ons i Tourism:

Th;s course aims at famlhansmg stuc{cnts with:

- Tables processing programmes. |
- Carrying out a statistical analysis by _using Exc—.el.ﬁ

- Using the PowerPoint. |

:~ Database programmes such as. Access

- Advanced computer programmes that can be exploited in tounsm marketmg T

- New trends in tourism pattcms | . . ' .'
- Quantitative and quahtatwe changes in de mand and supply of tourism. «-- |
- New tourism destinations and their impacts on'tourism attractions.

- The quality of tourism services.

ThlS course alms at fam111ar15mg stud nts w1th
- An introduction to the concept of crises and the dther related terms.

- Types of crises. i
e :
- Tourism c;rs’es

- Managu‘f_g t

()

|
I
it
|
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- Challenges facing the tourism sector and managmg them.
- The political, eoonomlc,.envuomnental and health crises that faced the Egyptlan and

international tourism.
i

- BINGS Rk Manaemdnf atd Tourisi Security “(Optighal): w1
i * This course ainis atfamillmsmgstuden{s WIIh! T R I

- Concepts, principles and causes of rlsk and danger. B . :
~  Methods of risk management in fhe tounsm sector, ;

- Importance and benefits' of risk amendme nt,

- The basic factors of risk management. ‘

- Risk management in tourisr'm elstablishmeE ts.
- The historical development of tourism sa.g;ty.
- Basics and aspects of tourism. sehgrity. ' )

Security means for protecting tourism establishments and destinations.

- The relationship betwsen tourism and security.
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